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No. 

 

Code of 

Papers 

 

Name of Paper 

1.  4 

INVESTIGATION OF HEALTH TOURISM POTENTIAL 

OF AKÇAKOCA DISTRICT 

AKÇAKOCA ĠLÇESĠNĠN SAĞLIK TURĠZMĠ 

POTANSĠYELĠNĠN ĠNCELENMESĠ 

Öznur Bozkurt 

2.  8 

INDUSTRY 4.0 INITIATOR OF THE END TO 

TOURISM INDUSTRY IF IT GET NEW STARTED? 

ENDÜSTRĠ 4.0 TURĠZM ENDÜSTRĠSĠ ĠÇĠN SONUN 

BAġLANGICI MI YOKSA YENĠ BAġLANGIÇLAR MI 

GETĠRĠYOR? 

Öznur Bozkurt- Sağbetullah Meriç 

3.  13 

APPLICATION OF A DATA MINING IN TOURISM: 

TOURISM EDUCATION STUDY OF AREA STUDENTS 

WITH APRIORI ALGORITHM OF TOURISM 

PERCEPTION 

TURĠZMDE BĠR VERĠ MADENCĠLĠĞĠ UYGULAMASI: 

TURĠZM EĞĠTĠMĠ ALAN ÖĞRENCĠLERĠN TURĠZM 

ALGISININ APRĠORĠ ALGORĠTMASI ĠLE ĠNCELENMESĠ 

Serpil Sevimli Deniz- H. Eray Çelik 

4.  14 

CLUSTERING OF COUNTRIES BY TRAVEL AND 

TOURISM COMPETITIVENESS INDEX 

SEYAHAT VE TURĠZM REKABET ENDEKSĠNE GÖRE 

ÜLKELERĠN KÜMELENMESĠ 

Serpil Sevimli Deniz- H. Eray Çelik 

5.  15 

A RESEARCH ON VISIONS OF IRANIAN TOURISTS 

VISITING VAN ABOUT TRADESMEN IN VAN 

VAN’I ZĠYARET EDEN ĠRANLI TURĠSTLERĠN VAN 

ESNAFI HAKKINDAKĠ GÖRÜġLERĠ ÜZERĠNE BĠR 

ARAġTIRMA 

Mehmet Zeki Duman 

6.  16 

A STUDY ON CAUSES FOR IRANIAN TOURISTS TO 

PREFER PROVINCE OF VAN 

ĠRANLI TURĠSTLERĠN VAN’I TERCĠH ETME NEDENLERĠ 

ÜZERĠNE BĠR ÇALIġMA 

Mehmet Zeki Duman 

7.  17 

THERMAL HOTEL EVALUATION: MODEL OF 

ESKĠSEHĠR 

TERMAL OTEL DEĞERLENDĠRME: ESKĠġEHĠR ÖRNEĞĠ 

Gözde Güven Bozdağ- Nurullah Uçkun 

8.  18 

TOURISM INDUSTRY IN THE REFLECTION OF 

INTERNATIONAL RELATIONS: TURKEY & IRAN 

ULUSLARARASI ĠLĠġKĠLERĠN ĠZDÜġÜMÜNDE TURĠZM 

ENDÜSTRĠSĠ: TÜRKĠYE VE ĠRAN 

Sibel Mehter Aykın- Emel Kahraman 

9.  19 

EVALUATION OPPORTUNITIES OF EASTERN AND 

SOUTHEASTERN ANATOLIA REGIONS IN TERMS OF 

BELIEF TOURISM POTENTIAL AND REGIONAL 

DEVELOPMENT 

DOĞU VE GÜNEYDOĞU ANADOLU BÖLGELERĠNĠN 

ĠNANÇ TURĠZMĠ POTANSĠYELĠ VE BÖLGESEL 

KALKINMA BAKIMINDAN DEĞERLENDĠRĠLME 

ĠMKÂNLARI 

Kenan Arınç 

10.  20 

ANALYZING ERZURUM IN TERMS OF WINTER 

TOURISM POTENTIAL AND SUSTAINABLE 

DEVELOPMENT 

ERZURUM’UN KIġ TURĠZMĠ POTANSĠYELĠ VE 

SÜRDÜRÜLEBĠLĠR GELĠġME AÇISINDAN ANALĠZĠ 

Kenan Arınç 
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11.  21 

EFFECTS OF ORIENT EXPRESS TO TOURISM THE 

KARS 

DOĞU EKSPRESĠNĠN KARS TURĠZMĠNE ETKĠLERĠ 

Ethem Topçuoğlu- Serdal Özkes- Erdoğan Kaygın 

12.  24 

A RESEARCH ABOUT USAGE ORGANIC FOOD IN THE 

TOURISM COMPANIES 

TURĠZM ĠġLETMELERĠNDE ORGANĠK GIDA KULLANIMI 

ÜZERĠNE BĠR ARAġTIRMA 

Zafer BarıĢ 

13.  25 

THE EFFECT OF PSYCHOLOGICAL CAPITAL LEVELS 

ON INNOVATIVE THINKING STRUCTURE OF THE 

EMPLOYEES WORKING IN HOTEL ENTERPRISES: AN 

EXAMPLE OF VAN PROVINCE 

OTEL ÇALIġANLARININ PSĠKOLOJĠK SERMAYE 

DÜZEYLERĠNĠN YENĠLĠKÇĠ DÜġÜNCE YAPISINA 

ETKĠSĠ: VAN ĠLĠ ÖRNEĞĠ 

Olcay Okun- Belma Suna 

14.  26 

IMPORTANCE OF BICYCLE ROADS IN THE TOURISM 

CITIES: CASE STUDY OF ANTALYA 

TURĠZM KENTLERĠNDE BĠSĠKLET YOLLARININ ÖNEMĠ: 

ANTALYA ÖRNEĞĠ 

Sibel Mansuroğlu- Veysel Dağ 

15.  27 

SOCIAL CARRYING CAPACITY OF PAMUKKALE-

HIERAPOLIS WORLD HERITAGE SITE 

PAMUKKALE-HĠERAPOLĠS DÜNYA MĠRAS ALANI’NDA 

SOSYAL TAġIMA KAPASĠTESĠ 

Veysel Dağ- Sibel Mansuroğlu 

16.  28 

BIBLIOMETRĠC ANALYSIS OF ARTICLES 

REVIEWING THE SUPPORT OF LOCAL COMMUNITY 

FOR TOURISM DEVELOPMENT 

YEREL HALKIN TURĠZM GELĠġĠMĠNE YÖNELĠK 

DESTEĞĠNĠ ĠNCELEYEN MAKALELERĠN 

BĠBLĠYOMETRĠK ANALĠZĠ 

Hülya YeĢilyurt- Nilüfer Koçak 

17.  29 

ASSESSMENT OF COMMUNĠTY ASSISTED TOURISM 

WITH AN ENVĠRONMENT PSYCHOLOGY 

PERSPECTĠVE 

TOPLUM DESTEKLĠ TURĠZMĠN ÇEVRE PSĠKOLOJĠSĠ 

BAKIġ AÇISIYLA DEĞERLENDĠRĠLMESĠ 

Hülya YeĢilyurt- Nilüfer Koçak 

18.  30 

THE REFLECTIONS OF GASTRONOMIC TASTES AS A 

COMPLETE RURAL TOURISM: AN EXAMPLE OF VAN 

PROVINCE 

KIRSAL TURĠZMĠN BĠR TAMAMLAYICISI OLARAK 

GASTRONOMĠK LEZZETLERĠN YANSIMALARI: VAN ĠLĠ 

ÖRNEĞĠ 

Öznur Yeksan 

19.  31 

USE OF STORIES IN TOURISM MARKETING: VAN 

PROVINCE EXAMPLE 

HĠKÂYELERĠN TURĠZM PAZARLAMASINDA 

KULLANIMI: VAN ĠLĠ ÖRNEĞĠ 

Zeynep KiĢi- Ahmet Baran Yılmaz 

20.  32 

SUSTAINABLE CULTURE TOURISM: THE CASE OF 

SIVAS PROVINCE 

SÜRDÜRÜLEBĠLĠR KÜLTÜR TURĠZMĠ: SĠVAS ĠLĠ 

ÖRNEĞĠ 

Dilek ġahin- Yusuf Alper BaĢtürk 

21.  33 

THE IMPORTANCE OF INCREASING INNOVATION 

AND CULTURE IN CITY TOURISM 

KENT TURĠZMĠNDE YENĠLĠĞĠN ARTAN ÖNEMĠ VE 

KÜLTÜR 

Gözde Emekli 
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22.  34 

DETERMINATION OF RECREATIONAL LANDSCAPE 

POTENTIAL FOR TOURISM: AN EXAMPLE OF 

ADIYAMAN PROVINCE 

TURĠZME YÖNELĠK REKREASYONEL PEYZAJ 

POTANSĠYELĠNĠN BELĠRLENMESĠ: ADIYAMAN ĠLĠ 

ÖRNEĞĠ 

Nurhan Koçan- Hakan Rüzgar 

23.  35 

BIBLIOMETRIC ANALYSIS OF RELEASED 

POSTGRADUATE DISSERTATION RELATED TO 

FESTIVALS 

FESTĠVALLER ĠLE ĠLGĠLĠ YAYINLANAN LĠSANSÜSTÜ 

TEZLERĠN BĠBLĠYOMETRĠK ANALĠZĠ 

Gencay Saatcı- Selda Eğilmezgil Yılmaz 

24.  36 

THE IMPORTANCE OF TRADITIONAL CULTURE IN 

THE DEVELOPMENT OF CULTURAL TOURISM: 

AVANOS EXAMPLE 

KÜLTÜR TURĠZMĠNĠN GELĠġĠMĠNDE GELENEKSEL 

SERAMĠĞĠN YERĠ: AVANOS ÖRNEĞĠ 

Nurtaç Çakar 

25.  37 

THE PLACE OF TURKEY AMONG WORLD 

COUNTRIES IN TERMS OF HEALTH TOURISM 

TÜRKĠYENĠN SAĞLIK TURĠZMĠ AÇISINDAN DÜNYA 

ÜLKELERĠ ARASINDAKĠ YERĠ VE ÖNEMĠ 

YeĢim Kubar- Muhammed Küçükhazar 

26.  38 

CASE STUDY ON THE EFFECT OF FUSION CUISINE 

ON THE TURKISH, SYRIAN AND PERSIAN CUISINE 

FÜZYON MUTFAĞIN TÜRK, SURĠYE VE FARS 

MUTFAKLARINA ETKĠSĠ ĠLE ĠLGĠLĠ VAKA ÇALIġMASI 

Mehmet Levent Kocaalan 

27.  39 

PROXIMITY RELATIONS IN DEFINING THE PLACE 

THROUGH NETWORKS: TOURISM SECTOR IN CASE 

OF ALANYA 

MEKÂNIN AĞSAL ĠLĠġKĠLER ÜZERĠNDEN 

TANIMLANMASINDA YAKINLIK ĠLĠġKĠLERĠ: ALANYA 

TURĠZM SEKTÖRÜ ÖRNEĞĠ 

Fatma Erdoğan Aras- Melisa Bıyıklı 

28.  41 

BIRDS IN CULTURE AND ART OF VAN LAKE BASIN 

VAN GÖLÜ HAVZASI KÜLTÜR VE SANATINDA KUġLAR 

Hasan Buğrul- Özdemir Adızel- Logman Aslan 

29.  42 

CONTEMPORARY OUTLOOK ON MENU PLANNING 

APPLICATIONS IN THE CITY OF GASTRONOMY 

“GAZIANTEP” 

GASTRONOMĠ ġEHRĠ “GAZĠANTEP’TE” MENÜ 

PLANLAMA UYGULAMALARINA GÜNCEL BAKIġ 

Aylin AktaĢ Alan- Belma Suna 

30.  43 

THE CONTRIBUTION OF ERÇEK LAKE FLAMINGO 

FETIVAL TO THE LOCALITY AND BIO-TOURISM 

ERÇEK GÖLÜ FLAMĠNGO FESTĠVALĠNĠN YÖREYE VE 

BĠYOTURĠZME KATKILARI 

Özdemir Adızel- Erkan Azizoğlu- Logman Aslan- Hasan 

Buğrul 

31.  44 

MOTIVATIONS OF TOURISTS VISITING RELIGIOUS 

SITES OF KASTAMONU 

KASTAMONU’DAKĠ DĠNĠ MEKÂNLARI ZĠYARET EDEN 

TURĠSTLERĠN SEYAHAT MOTĠVASYONLARI 

Nuray Türker- Emrullah Akça- Mehmet Uçar 

32.  45 

THE IMAGE OF WOMEN ON TOURISM BROCHURES: 

A SEMIOTIC ANALYSIS 

TURĠZM BROġÜRLERĠNDE KADIN ĠMAJI: SEMĠYOTĠK 

BĠR ANALĠZ 

Nuray Türker- Meltem Türkmen 
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33.  46 

EXAMINATION OF YURUKS LIVING IN THE 

CENTRAL TAURUS MOUNTAINS IN THE CONTEXT 

OF ETHNIC TOURISM 

ORTA TOROSLARDA YAġAYAN YÖRÜKLERĠN ETNĠK 

TURĠZM KAPSAMINDA ĠNCELENMESĠ 

Nuray Türker- Esra Caymaz 

34.  47 

THE PLACE OF CITY ARCHIVES AND MUSEUMS ON 

CITY TOURISM AS BEING CULTURAL HERITAGE 

INSTITUTIONS: THE SAMPLE OF AHMET PIRISTINA 

IZMIR CITY ARCHIVE AND MUSEUM 

KÜLTÜREL MĠRAS KURUMLARI OLARAK KENT ARġĠVĠ 

VE MÜZELERĠNĠN KENT TURĠZMĠNDEKĠ YERĠ: AHMET 

PĠRĠġTĠNA ĠZMĠR KENT ARġĠVĠ VE MÜZESĠ ÖRNEĞĠ 

Mehmet Ali Akkaya- CoĢkun Polat 

35.  48 

ANALYSIS OF THE RELATIONSHIP BETWEEN 

TOURISM, ECONOMIC FREEDOM AND ECONOMIC 

GROWTH IN THE MENA COUNTRIES 

MENA ÜLKELERĠNDE TURĠZM, EKONOMĠK 

ÖZGÜRLÜKLER VE EKONOMĠK BÜYÜME ĠLĠġKĠSĠNĠN 

ANALĠZĠ 

Dilek ġahin- Gülnihal Toramanlı 

36.  49 

DIFFERENTIATION OF COMPETITIVE BEHAVIORS 

ACCORDING TO BUSINESS FEATURES: A GROUP 

TRAVEL AGENCY PATTERN 

ĠġLETME ÖZELLĠKLERĠNE GÖRE REKABET 

DAVRANIġLARININ FARKLILAġMASI: A GRUBU 

SEYAHAT ACENTELERĠ ÖRNEĞĠ 

Eda Rukiye Dönbak 

37.  50 

INVESTIGATING AND ANALYZING THE EXPERIENCE 

OF ISFAHAN IN TURNING CARAVANSARIES INTO 

TOURIST FACILITIES 

Fereydoun Allahyari- Somayeh Bakhtiari 

38.  51 

THE STATUS OF INTANGIBLE CULTURAL HERITAGE 

IN THE DEVELOPMENT OF THE TOURISM INDUSTRY 

IN ISFAHAN PROVINCE 

Fereydoun Allahyari- Somayeh Bakhtiari 

39.  52 

THE STATUS OF LOCAL DISHES AND CUISINE IN THE 

DEVELOPMENT OF TOURISM INDUSTRY IN ISFAHAN 

Aliakbar Kajbaf- Somayeh Bakhtiari 

40.  53 

THE EFFECT OF NATURAL LIFE IN THE VAN LAKE 

BASIN ON TOURISM 

VAN GÖLÜ HAVZASINDA DOĞAL HAYATIN TURĠZME 

ETKĠSĠ 

Loğman Aslan- Özdemir Adızel- Hasan Buğrul 

41.  54 

A STUDY ON ECOTOURISM ACTIVITIES AND 

MOTIVATIONS OF THE ECOTOURISTS VISITING 

ARTVIN PROVINCE 

ARTVĠN ĠLĠNE GELEN EKOTURĠSTLERĠN 

KATILDIKLARI EKOTURĠZM FAALĠYETLERĠ VE 

MOTĠVASYONLARI ÜZERĠNE BĠR ĠNCELEME 

Zeki Koday- Kıvanç Kaymaz 

42.  55 

SUSTAINABLE NATURE TOURISM OF 

ÇAĞLAYANDIBI WATERFALL NATURAL PARK AND 

ORUMCEK FORESTS NATURAL CONSERVATION 

AREA 

ÇAĞLAYAN DĠBĠ ġELALESĠ TABĠAT PARKI VE 

ÖRÜMCEK ORMANLARI TABĠAT KORUMA ALANI’NIN 

SÜRDÜRÜLEBĠLĠR DOĞA TURĠZMĠ 

Salih Birinci- Çağlar Kıvanç Kaymaz 
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43.  56 

RELATIONSHIP BETWEEN ORGANIZATIONAL 

COMMITMENT AND PERSON- ORGANIZATION FIT: A 

SEARCH ON HOSPITALITY ENTERPRISES IN VAN 

PROVINCE 

ÖRGÜTSEL BAĞLILIK ĠLE KĠġĠ ÖRGÜT UYUMU 

ARASINDAKĠ ĠLĠġKĠ -   VAN ĠLĠNDEKĠ KONAKLAMA 

ĠġLETMELERĠ ÜZERĠNE BĠR ARAġTIRMA 

Öznur Yeksan 

44.  57 

PROBLEMS AND SOLUTION PROPOSALS ON LOCAL 

ACTORS OF FOUNDATIONS AND ARTICLES: SAMPLE 

OF DENIZLI KALE DISTRICT 

ESNAF VE SANATKÂRLARIN YEREL AKTÖRLER ĠLE 

ĠLGĠLĠ SORUNLARI VE ÇÖZÜM ÖNERĠLERĠ: DENĠZLĠ 

KALE ĠLÇE ÖRNEĞĠ 

Dilek ġenel- Mehmet Levent Kocaalan 

45.  58 

CRISIS MANAGEMENT METHODS FOR FOOD AND 

BEVERAGE SERVICES IN HOTELS AND EFFECTS TO 

CUSTOMER SATISFACTION 

KONAKLAMA ĠġLETMELERĠNĠN YĠYECEK-ĠÇECEK 

HĠZMETLERĠNE YÖNELĠK KRĠZ UYGULAMALARI VE 

UYGULAMALARIN MĠSAFĠR MEMNUNĠYETĠNE 

YANSIMASI 

Salim Akçay- Aydan Bekar 

46.  59 

 

 PRODUCTION and VARIETIES of TARHANA 

 TARHANA ÜRETĠMĠ ve ÇEġĠTLERĠ 

Duygu Yönel – ġeyda Karagöz – Mehmet Güllü 

47.  60 

THE ROLE OF LOCAL PRODUCTS IN RURAL 

TOURISM: SAMPLE OF BEYPAZARI 

KIRSAL TURĠZMDE YÖRESEL ÜRÜNLERĠN ROLÜ: 

BEYPAZARI ÖRNEĞĠ 

Aykut ġimĢek- Salih Yıldız 

48.  61 

USAGE LEVELS OF LOCAL FOODS IN RESTAURANTS 

IN CITTASLOW CITIES: SAMPLE OF PERSEMBE 

YÖRESEL YEMEKLERĠN CĠTTASLOW ġEHĠRLERĠNDEKĠ 

RESTORANLARDA KULLANIM DÜZEYLERĠ: PERġEMBE 

ÖRNEĞĠ 

Aykut ġimĢek- Neslihan Çetinkaya- Selçuk Aydın 

49.  62 

A QUALITATIVE RESEARCH TECHNIQUE THAT 

DOES NOT ATTRACT ENOUGH ATTENTION IN 

TOURISM STUDIES IN TURKEY: CRITICAL INCIDENT 

TECHNIQUE (CIT) 

TÜRKĠYE’DEKĠ TURĠZM ARAġTIRMALARINDA 

YETERĠNCE ĠLGĠ GÖRMEYEN NĠTELĠKSEL BĠR 

ARAġTIRMA YÖNTEMĠ: KRĠTĠK OLAYLAR TEKNĠĞĠ 

(KOT) 

Ġbrahim Yılmaz- Lutfullah Sadi Toprak 

50.  63 

LEGISLATION ON THE WORKER HEALTH AND 

SAFETY IN TOURISM 

TURĠZMDE ĠġGÖREN SAĞLIĞI VE GÜVENLĠĞĠNE 

ĠLĠġKĠN MEVZUAT 

Lutfullah Sadi Toprak- Ġbrahim Yılmaz 

51.  64 

AN EVALUATION OF THE GASTRONOMIC TOURISM 

POTENTIAL OF ELAZIĞ PROVINCE IN TERMS OF 

REGIONAL FOOD AND BEVERAGE CULTURE 

YÖRESEL YĠYECEK ĠÇECEK KÜLTÜRÜ AÇISINDAN 

ELAZIĞ ĠLĠNĠN GASTRONOMĠ TURĠZMĠ 

POTANSĠYELĠNĠN DEĞERLENDĠRĠLMESĠ 

Okan Türk- Lutfullah Sadi Toprak 

52.  65 

THE ROLE OF PERSONNEL EMPOWERMENT FOR 

INCREASING SERVICE QUALITY 

Çetin BektaĢ 
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53.  66 

AN EVALUATION ON THE RELATIONSHIP BETWEEN 

CULTURAL HERITAGE AND SUSTAINABLE TOURISM 

KÜLTÜREL MĠRAS VE SÜRDÜRÜLEBĠLĠR TURĠZM 

ĠLĠġKĠSĠ ÜZERĠNE BĠR DEĞERLENDĠRME 

Duygu Metin- Hacer Arslan Kalay 

54.  68 

THE IMPORTANCE OF NATURAL TOURISM VALUES 

IN THE SUSTAINABLE PLANNING AND 

MANAGEMENT OF THE MERĠÇ-ERGENE BASIN 

MERĠÇ –ERGENE HAVZASI’NIN SÜRDÜRÜLEBĠLĠR 

PLANLAMA VE YÖNETĠM KAPSAMINDA DOĞAL 

TURĠZM DEĞERLERĠNĠN ÖNEMĠ 

Nuriye Garipağaoğlu 

55.  69 

POTENTIAL ROLE OF VIRTUAL REALITY 

TECHNOLOGY (VRT) IN DEVELOPING SUSTAINABLE 

TOURISM ACTIVITIES 

SÜRDÜRÜLEBĠLĠR TURĠZM FAALĠYETLERĠNĠN 

GELĠġTĠRĠLMESĠNDE SANAL GERÇEKLĠK 

TEKNOLOJĠSĠNĠN POTANSĠYEL ROLÜ 

Nur Kulakoğlu Dilek- Füsun Ġstanbullu Dinçer 

56.  70 

MOBILE APPLICATIONS USED IN TOURISM AND 

CUSTOMER EXPERIENCE INTERACTION 

TURĠZMDE KULLANILAN MOBĠL UYGULAMALAR VE 

MÜġTERĠ DENEYĠM ETKĠLEġĠMĠ 

Yeliz Ünsal- Tülay Güzel 

57.  71 

CITTASLOW IN DESTINATION BRANDING PROCESS 

IN TOURISM: A SAMPLE OF TARAKLI 

TURĠZMDE DESTĠNASYON MARKALAġMA SÜRECĠNDE 

CĠTTASLOW: TARAKLI ÖRNEĞĠ 

ġehnaz Demirkol – Özlem TaĢkıran 

58.  74 

INTERNATONAL TOURĠSM AND CLIMATE CHANGE 

IN ASIA:  PANEL DATA APPROACH 

ASYA’DA ULUSLARARASI TURĠZM VE ĠKLĠM 

DEĞĠġĠKLĠĞĠ:  PANEL VERĠ YAKLAġIMI 

Nalan IĢık – Mehmet Fatih Göçebeler 

59.  75 

CONTENT ANALYSIS OF GASTRONOMY TOURS IN 

TURKEY 

TÜRKĠYE’DE DÜZENLENEN GASTRONOMĠ 

TURLARININ ĠÇERĠK ANALĠZĠ 

Salih Yıldız – Neslihan Çetinkaya 

60.  76 

THE HISTORICAL AND ARCHEOLOGICAL VALUE OF 

THE CITY OF VAN: THE POTENTIAL 

RECREATIĠONAL AREA OF VAN CASTLE 

VAN KENTĠNĠN TARĠHĠ VE ARKEOLOJĠK DEĞERĠ OLAN 

VAN KALESĠ REKREASYONEL ALAN POTANSĠYELĠ 

Feran AĢur 

61.  77 

THE EFFECTS OF CITY CULTURE ON COASTAL 

LANDSCAPING AND RECREATION FOR THE SAMPLE 

CASE OF VAN/EDREMĠT VAN/EDREMĠT KIYI 

ÖRNEĞĠNDE KENT KÜLTÜRÜNÜN KIYISAL PEYZAJ VE 

REKREASYONA ETKĠLERĠ 

Feran AĢur 

62.  79 

RURAL TOURISM INVESTMENTS SUPPORTED BY 

ARDSI VAN PROVINCIAL COORDINATOR IN IPARD I 

PERIOD 

IPARD I DÖNEMĠNDE TKDK VAN ĠL 

KOORDĠNATÖRLÜĞÜ TARAFINDAN DESTEKLENEN 

KIRSAL TURĠZM YATIRIMLARI 

Yusuf Öztürkci -  Ġbrahim BaĢak 

63.  80 

INVESTIGATION OF THE CURRICULA OF TOURIST 

GUIDING DEPARTMENTS IN TERMS OF “TURKISH 

IDENTITY” 

TURĠST REHBERLĠĞĠ BÖLÜMLERĠ DERS 

PROGRAMLARININ “TÜRK KĠMLĠĞĠ” AÇISINDAN 

ĠNCELENMESĠ 

Tolga Fahri Çakmak – Füsun Ġstanbullu Dinçer 
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64.  81 

EXPERIENCING RURAL LIFE IN THE CITY: ANKARA 

ALTINKÖY OPEN-AIR MUSEUM 

KENTTE KIRSAL YAġAMI DENEYĠMLEMEK: ANKARA 

ALTIN KÖY AÇIK HAVA MÜZESĠ 

Sevinç Bahar Yenigül – Muna Silav 

65.  83 

AUTHENTICITY FOR TOURISM: CASES FROM 

ANTALYA 

Betül Tülek- Meryem Atik- Sıla Balta 

66.  85 

ASSESSMENT OF FACTORS AFFECTING FINANCIAL 

PERFORMANCE OF TOURISM COMPANIES IN BIST 

BY MEANS OF DATA MINING ALGORITHMS IN 

FINANCIAL RATIOS 

Duygu Arslantürk Çöllü – Emel Altın – Leyla Akgün – 

Ecevit Eyduran 

67.  86 

ORNITHO-TOURISM POTENTIAL OF VAN LAKE 

ISLANDS 

VAN GÖLÜ ADALARININ ORNĠTO-TURĠZM 

POTANSĠYELĠ 

Atilla DurmuĢ 

68.  87 

BIOTOURISM POTENTIAL OF TENDUREK 

VOLCANISM 

TENDÜREK VOLKANĠZMASININ BĠYOTURĠZM 

POTANSĠYELĠ 

Atilla DurmuĢ 

69.  88 

STRATEGIC USE OF INFORMATION TECHNOLOGIES 

IN TOURISM PLANNING PROCESSES 

TURĠZM PLANLAMA SÜREÇLERĠNDE BĠLGĠ 

TEKNOLOJĠLERĠNĠN STRATEJĠK KULLANIMI 

Cem Kırlangıçoğlu 

70.  89 

REFLECTIONS OF SUSTAINABILITY ON HUMAN 

RESOURCES MANAGEMENT IN HOTEL BUSSINESSES 

SÜRDÜRÜLEBĠLĠRLĠĞĠN OTEL ĠġLETMELERĠ ĠNSAN 

KAYNAKLARI YÖNETĠMĠNE YANSIMALARI 

Derya Davran 

71.  90 

USE OF WEB BASED GEOGRAPHIC INFORMATION 

TECHNOLOGIES TO INTRODUCE THE TOURISM 

ASSETS OF VAN PROVINCE 

VAN ĠLĠ TURĠZM DEĞERLERĠNĠN TANITILMASINDA 

ĠNTERNET TABANLI COĞRAFĠ BĠLGĠ SĠSTEMLERĠ 

UYGULAMALARI 

Mehmet Fatih Döker- Ali Osman KamuĢ 

72.  91 

EVALUATION OF LOCAL PEOPLE’S PERCEPTION 

WITH REGARD TO FESTIVAL TOURISM: AN 

EXAMPLE OF INTERNATIONAL KAHRAMANMARAġ 

ICE-CREAM AND CULTURAL ART FESTIVAL 

FESTĠVAL TURĠZMĠNE YÖNELĠK YEREL HALKIN 

ALGILARININ DEĞERLENDĠRĠLMESĠ: ULUSLARARASI 

KAHRAMANMARAġ DONDURMA VE KÜLTÜR SANAT 

FESTĠVALĠ ÖRNEĞĠ 

Okan Türk- Mehmet Gül 

73.  92 

NEW TREND GLAMPING TOURISM IN SUSTAINABLE 

TOURISM: CASE OF ÇANAKKALE 

SÜRDÜRÜLEBĠLĠR TURĠZMDE YENĠ TREND GLAMPĠNG 

TURĠZMĠ: ÇANAKKALE ÖRNEĞĠ 

Nedret Tüter- Erol Duran- Hacı Mehmet Yıldırım- Özge 

Eryücel 

74.  93 

EVALUATION OF TOURISM AND RECREATION 

POTENTIAL OF LAKE VAN AND ITS NEAR ENVIRONS 

VAN GÖLÜ VE YAKIN ÇEVRESĠNĠN TURĠZM VE 

REKREASYON POTANSĠYELĠNĠN DEĞERLENDĠRĠLMESĠ 

Pınar Zeğerek- Veli OrtaçeĢme 

75.  94 

TASTE AND AROMA INTERACTIONS IN 

GASTRONOMY 

GASTRONOMĠDE TAT VE AROMA ETKĠLEġĠMLERĠ 

ġeyda Karagöz 
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76.  95 

DEVELOPMENT OF TRADITIONAL GASTRONOMIC 

PRODUCT: FRUITY, VEGETABLE AND HERBY 

NOODLE 

GELENEKSEL GASTRONOMĠK ÜRÜN GELĠġTĠRĠLMESĠ: 

MEYVELĠ, SEBZELĠ VE OTLU ERĠġTE 

Mehmet Güllü- ġeyda Karagöz 

77.  96 
THE ROLE OF TOURISM IN RURAL DEVELOPMENT 

Hassan Ahmadzadeh- Elaleh Nouri 

78.  97 

DEZ VALLEY BUTTERFLIES IN TERMS OF 

ECOTOURISM (HAKKARI, TURKEY) 

EKO-TURĠZM AÇISINDAN DEZ VADĠSĠ KELEBEKLERĠ 

(HAKKARĠ, TÜRKĠYE) 

Muhabbet Kemal- Sibel Kızıldağ 

79.  99 

DETERMINATION OF POTENTIAL PARAGLIDING 

FIELDS WITH ANALYTIC HĠERARCHY PROCESS 

BASED ON GIS TECHNIQUES 

POTANSĠYEL YAMAÇ PARAġÜTÜ SAHALARININ CBS 

TABANLI ANALĠTĠK HĠYERARġĠ YÖNTEMĠ ĠLE 

BELĠRLENMESĠ 

ÇağdaĢ KuĢçu ġimĢek- Tarık Türk- Halime Ödül 

80.  100 

MOUNT ARARAT AS A TOURIST DESTINATION: 

PROBLEMS AND SOLUTIONS 

BĠR TURĠZM DESTĠNASYONU OLARAK AĞRI DAĞI: 

SORUNLAR VE ÇÖZÜM ÖNERĠLERĠ 

Adem Yulu- Mustafa Utlu 

81.  101 

PERCEPTION OF LOCAL PEOPLE TO FESTIVAL 

TOURISM: 

THE EXAMPLE OF WESTERN BLACK SEA THE 

OTTOMAN STRAWBERRY FESTIVAL 

YEREL HALKIN FESTĠVAL TURĠZMĠNE YÖNELĠK 

ALGISI: 

BATI KARADENĠZ OSMANLI ÇĠLEĞĠ FESTĠVALĠ ÖRNEĞĠ 

Mehmet Güllü 

82.  103 

THE GENETIC BARCODING OF SOME MEMBERS IN 

THE ORDER LEPIDOPTERA IN TURKEY AND THE 

IMPORTANCE OF GENETIC TOURISM. 

TÜRKĠYE’DEKĠ LEPĠDOPTERA TAKIMININ BAZI 

ÜYELERĠNĠN GENETĠK BARKODLAMASI VE GENETĠK 

TURĠZMĠN ÖNEMĠ 

Sibel Kızıldağ- Muhabbet Kemal Koçak 

83.  104 

EVALUATION OF TOURISTS GEOGRAPHICAL 

INDICATION PERCEPTION IN TERMS OF TOURISM 

INCOMES 

TURĠSTLERĠN COĞRAFĠ ĠġARETLĠ ÜRÜN ALGISININ 

TURĠZM GELĠRLERĠ AÇISINDAN DEĞERLENDĠRĠLMESĠ 

Alper Veli Çam- Hasan Ayaydın- Fahrettin Pala- 

Abdulkadir Barut 

84.  105 

EMPLOYEE HEALTH AND WORK SAFETY IN THE 

TOURISM SECTOR 

TURĠZM SEKTÖRÜNDE ÇALIġAN SAĞLIĞI VE Ġġ 

GÜVENLĠĞĠ 

Mustafa Bilici 

85.  106 

MEDICAL TOURISM, NURSING PRACTICES, AND 

CULTURAL PROFICIENCY 

SAĞLIK TURĠZMĠ, HEMġĠRELĠK VE KÜLTÜREL 

YETERLĠLĠK 

Selver Karaaslan- Nizamettin Günbatar- Ġlkay Güner- 

Reyhan Orhun- Beste Nisa Orhun 

86.  108 

CULTURAL HERITAGE AWARENESS OF HIGH 

SCHOOL STUDENTS:  CASE OF SIIRT 

LĠSE ÖĞRENCĠLERĠNĠN KÜLTÜREL MĠRAS 

FARKINDALIKLARI:  SĠĠRT ÖRNEĞĠ 

Nurettin Özgen- Süleyman Cengiz Ege 
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87.  109 

A READING ON CAPITALISM AND ECOLOGICAL 

CRISIS:  CASE OF ECO-TOURISM 

KAPĠTALĠZM VE TURĠZM FAALĠYETLERĠNDEKĠ 

EKOLOJĠK KRĠZLERĠ ÜZERĠNE BĠR OKUMA 

Nurettin Özgen- Süleyman Cengiz Ege 

88.  110 

TRADITIONAL CHEESES AND GASTRONOMY 

TOURISM 

GELENEKSEL PEYNĠRLER VE GASTRONOMĠ TURĠZMĠ 

ġenol KÖSE 

89.  111 

EVALUATION OF CULTURAL HERITAGE OF 

KARAMAN FOR TOURISM POTENTIAL ABSRACT 

KARAMAN’IN SAHĠP OLDUĞU KÜLTÜREL MĠRASIN 

TURĠZM AÇISINDAN DEĞERLENDĠRĠLMESĠ 

Pınar YeĢilçimen- Meral ĠĢ- Serkan Aylan 

90.  112 

ERMENEK’S ALTERNATIVE TOURISM POTENTIAL 

AND AVAIBILTY OF TOURISM 

ERMENEK’ĠN ALTERNATĠF TURĠZM POTANSĠYELĠ VE 

TURĠZM ĠÇĠN KULLANILABĠLĠRLĠĞĠ 

Meral ĠĢ- Serkan Aylan- Pınar YeĢilçimen 

91.  113 

THE ROLE OF TRADITIONAL FOODS ON 

GASTRONOMY TOURISM 

GELENEKSEL GIDALARIN GASTRONOMĠ 

TURĠZMĠNDEKĠ ROLÜ 

ġenol Köse- Yağmur Erim Köse 

92.  114 

THE IMPORTANCE OF EDUCATION FOR TOURISM 

BUSINESSES: EVALUATION OF JOB 

ADVERTISEMENTS IN TOURISM NEWSPAPER 

TURĠZM ĠġLETMELERĠ ĠÇĠN EĞĠTĠMĠN ÖNEMĠ: TURĠZM 

GAZETESĠNDEKĠ Ġġ ĠLANLARI ÜZERĠNDEN BĠR 

DEĞERLENDĠRME 

ÇağdaĢ ErtaĢ 

93.  115 

THE CONTENT ANALYSIS OF THE GRADUATE 

THESES IN THE FIELD OF CONGRESS TOURISM IN 

TURKEY 

TÜRKĠYE’DE KONGRE TURĠZMĠ ALANINDA YAPILAN 

LĠSANSÜSTÜ TEZLERĠN ĠÇERĠK ANALĠZĠ 

Arif Güngör- Sezer Yaman- Sonay Aksoy Yaman 

94.  116 

EFFECT OF BUSINESS-FAMILY CONFLICTS ON 

CAREER SATISFACTION IN EMPLOYEE: AN 

APPLICATION IN FOOD AND BEVERAGE 

OPERATIONS 

ÇALIġANLARDA Ġġ-AĠLE ÇATIġMASININ KARĠYER 

TATMĠNĠNE ETKĠSĠ: YĠYECEK ĠÇECEK 

ĠġLETMELERĠNDE BĠR UYGULAMA 

Mehmet Güllü-Eftal Salman 

95.  117 

ELECTRONIC TOURISM, ADOPTION AND TOURIST 

SATISFACTION – A REVIEW 

Goldi Puri 

96.  118 

EVALUATION OF ERGONOMIC RISKS IN HOTEL 

OPERATIONS 

OTEL ĠġLETMELERĠNDEKĠ ERGONOMĠK RĠSKLERĠN 

DEĞERLENDĠRĠLMESĠ 

Öznur Bozkurt- Sağbetullah Meriç- BarıĢ KaymıĢ 

97.  119 

AN ALTERNATIVE TOURISM ROUTE: KURTALAN 

EXPRESS 

ALTERNATĠF BĠR TURĠZM ROTASI: KURTALAN 

EKSPRESĠ 

Adnan Alkan- Kenan Arınç 
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98.  121 

A RESEARCH ON THE FACTORS AFFECTING THE 

SATISFACTION OF STAFF WORKING IN 

ACCOMMODATION OPERATIONS 

KONAKLAMA ĠġLETMELERĠNDE ÇALIġAN 

PERSONELĠN MEMNUNĠYETĠNE ETKĠ EDEN 

FAKTÖRLER ÜZERĠNE BĠR ARAġTIRMA 

Yusuf Babur- Sağbetullah Meriç 

99.  122 

OVERTOURISM AND TOURISMPHOBIA: EVOLUTION 

OF HOST AND TOURISM RELATIONSHIP 

AġIRI TURĠZM VE TURĠZM KORKUSU:  YEREL HALK VE 

TURĠZM ĠLĠġKĠSĠNĠN EVRĠMĠ 

Murat Bayram 

100.  123 

THE PERCEPTIONS OF LOCAL PEOPLE TO IN 

UNTOUCHED REGIONS: THE CASE OF ARDAHAN 

TURĠZME AÇILMAMIġ YÖRELERDE YEREL HALKININ 

TURĠZME YÖNELĠK ALGILARI: ARDAHAN ÖRNEĞĠ 

Nurettin Ayaz- Uğur Parlak 

101.  124 

DETERMINATION OF FACTORS AFFECTING 

CUSTOMERS’ INTENTION TO USE THE AIRLINE 

BOOKING SITES 

MÜġTERĠLERĠN HAVAYOLU REZERVASYON 

SĠTELERĠNĠ KULLANMA NĠYETLERĠNĠ ETKĠLEYEN 

FAKTÖRLERĠN ĠNCELENMESĠ 

Abdullah Eren- Muhammet Dursun Kaya 

102.  125 

USE OF CREDIT CARD IN TOURISM AGENCIES; A 

RESEARCH ON BURSA EXAMPLE 

TURĠZM ACENTELERĠNDE KREDĠ KARTI KULLANIMI; 

BURSA ÖRNEĞĠNDE BĠR ARAġTIRMA 

Hatice Biçen Yılmaz- Handan Aksüyek 

103.  126 

ANALYSIS OF LEISURE TIME PHYSICAL ACTIVITY 

CONSTRAINTS IN TERMS OF PERSONALITY 

CHARACTERISTICS OF INDIVIDUALS 

SERBEST ZAMAN FĠZĠKSEL AKTĠVĠTE 

KISITLAYICILARININ BĠREYLERĠN KĠġĠLĠK 

ÖZELLĠKLERĠ AÇISINDAN ĠNCELENMESĠ 

Yusuf Bayar- Cem YeĢilyurt- Aykut Dündar 

104.  127 

EXAMINATION OF TOURISM CONCEPT IN THE NEW 

SOCIAL STUDIES PROGRAM AND SOCIAL STUDIES 

TEXTBOOKS 

YENĠ SOSYAL BĠLGĠLER PROGRAMI VE DERS 

KĠTAPLARINDA TURĠZM KAVRAMININ YERĠ 

Kemal Kaya 

105.  128 

GEOLOGICAL AND GEOMORPHOLOGICAL TOURISM 

POTENTIAL OF THE BAġKALE (VAN) BASIN 

BAġKALE (VAN) HAVZASI’NIN JEOLOJĠK VE 

JEOMORFOLOJĠK TURĠZM POTANSĠYELĠ 

Halil Zorer- Saadettin Tonbul 

106.  129 

SWOT ANALAYSIS OF ECOTOURISM POTENTIAL OF 

ETRÜSK PLATEAUS 

ETRÜSK YAYLALARININ EKOTURĠZM 

POTANSĠYELĠNĠN SWOT ANALĠZĠ ĠLE 

DEĞERLENDĠRĠLMESĠ 

Kemal Koçaklı- Halil Zorer 

107.  130 

CULTURAL TOURISM POTENTIAL AND TOURIST 

SATISFACTION OF KASTAMONU CITY 

KASTAMONU KENTĠNĠN KÜLTÜR TURĠZM 

POTANSĠYELĠ VE TURĠST MEMNUNĠYETĠ 

Sevgi Öztürk- Öznur IĢınkaralar 

108.  131 

HISTORICAL HERITAGE COMPONENT IN 

DETERMINATION OF CULTURAL ROUTES: THE 

CASE OF KASTAMONU CITY CENTER 

KÜLTÜR ROTALARININ BELĠRLENMESĠNDE TARĠHĠ 

MĠRAS BĠLEġENĠ:  KASTAMONU KENT MERKEZĠ 

ÖRNEĞĠ 

Sevgi Öztürk- Öznur IĢınkaralar 
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109.  132 

EVALUATION OF THE 3RD TOURISM COUNCIL 

DECISIONS WITHIN THE FRAMEWORK OF TOURISM 

PLANNING AND POLICY 

3. TURĠZM ġURASI KARARLARININ TURĠZM 

PLANLAMASI VE POLĠTĠKASI ÇERÇEVESĠNDE 

DEĞERLENDĠRĠLMESĠ 

Tuna Batuhan 

110.  133 

A MOSULIAN POET IN LOVE WITH VAN: 

MOHAMMED SABER OBAĠD 

VAN AġIĞI MUSULLU BĠR ġAĠR: MOHAMED SABER 

OBAĠD 

Mehmet ġirin Çıkar- Abdulhadi TimurtaĢ- Yasser Ali 

Mohamed 

111.  134 

ONLINE CONSUMER REVIEWS: A RESEARCH FOR 

HOTELS OPERATING IN VAN 

ÇEVRĠMĠÇĠ TÜKETĠCĠ YORUMLARI: VAN ĠLĠNDE 

FAALĠYET GÖSTEREN OTELLERE YÖNELĠK BĠR 

ARAġTIRMA 

Ceren Avcı- Aysen Ercan ĠĢtin- Aslı Özge Özgen Çiğdemli 

112.  135 

RETHINKING DOMESTIC TOURISM MOBILITY IN 

TURKEY:  TRADITIONAL / MODERN DILEMMA 

TÜRKĠYE’DE ĠÇ TURĠZME YÖNELĠK SEYAHATLERĠ 

YENĠDEN DÜġÜNMEK: GELENEKSEL/MODERN ĠKĠLEMĠ 

Ismail Kervankıran- Murat Çuhadar 

113.  136 

THE ANALYSIS OF PHOTOGRAPHS SHARED IN 

INSTAGRAM TAGGED AS “DOGU EKSPRESI” 

INSTAGRAM’DA “DOĞU EKSPRESĠ” ETĠKETĠYLE 

PAYLAġILAN FOTOĞRAFLARIN ĠNCELENMESĠ 

Hülya YeĢilyurt- Cem YeĢilyurt 

114.  137 

URBAN DESIGN AND URBAN TOURISM 

DEVELOPMENT: THE CASE OF ERZURUM 

ERZURUM’DA KENT TURĠZMĠNĠN GELĠġTĠRĠLMESĠNDE 

BĠR ARAÇ OLARAK KENTSEL TASARIM 

Doğan Dursun 

115.  138 

FIELD SURVEY OF TRAVEL AGENCY MANAGERS ON 

PERSONNEL PROCUREMENT PROCESSES AND 

THEIR EXPECTATIONS 

SEYAHAT ACENTE YÖNETĠCĠLERĠNĠN PERSONEL 

TEDARĠK SÜRECĠ VE BEKLENTĠLERĠNE YÖNELĠK ALAN 

ARAġTIRMASI 

Adnan Akın- Aliye Akın 

116.  139 

DETERMINING THE ENVIRONMENTAL PROBLEMS 

ENCOUNTERED BY TRAVEL AGENCIES DURING THE 

ESTABLISHMENT PROCESS (EXAMPLE OF 

GAZIANTEP) 

SEYAHAT ACENTELERĠNĠN KURULUġ SÜRECĠNDE 

KARġILAġMIġ OLDUĞU ÇEVRESEL SORUNLARIN 

TESPĠTĠ  (GAZĠANTEP ÖRNEĞĠ) 

Aliye Akın- Adnan Akın 

117.  140 

LOCAL PEOPLE’S ATTITUDE TOWARDS 

SUSTAINABLE TOURISM: THE CASE OF FETHIYE 

YEREL HALKIN SÜRDÜRÜLEBĠLĠR TURĠZME YÖNELĠK 

TUTUMU: FETHĠYE ÖRNEĞĠ 

Abdullah Uslu- Gürkan Alagöz- Erkan GüneĢ 

118.  141 

A RESEARCH ON THE AWARENESS OF ERZINCAN 

TOURISM VALUES BY LOCAL PEOPLE 

ERZĠNCAN TURĠZM DEĞERLERĠNĠN YEREL HALK 

TARAFINDAN BĠLĠNĠRLĠĞĠ ÜZERĠNE BĠR ARAġTIRMA 

Erkan GüneĢ- Gürkan Alagöz 
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119.  142 

MODELING OF THE EFFECTS OF GEOGRAPHICAL 

INDICATION PRODUCTS ON TOURISTS PURCHASE 

BEHAVIORS 

COĞRAFĠ ĠġARETLĠ ÜRÜNLERĠN TURĠSTLERĠN SATIN 

ALMA DAVRANIġLARI ÜZERĠNDEKĠ ETKĠLERĠNĠN 

MODELLENMESĠ 

Halil Ġbrahim Zeybek- Handan Çam 

120.  143 

MODELING AND ESTIMATION OF FOREIGN 

TOURISM DEMAND FOR ISTANBUL: A 

COMPARATIVE STUDY 

ĠSTANBUL ĠLĠ DIġ TURĠZM TALEBĠNĠN MODELLENMESĠ 

VE TAHMĠNĠ: KARġILAġTIRMALI BĠR ÇALIġMA 

Murat Çuhadar- Ġsmail Kervankıran 

121.  144 

A GEOGRAPHICAL INVESTIGATION INTO THE 

TATUTA FARMS IN TURKEY 

TÜRKĠYE’DE TATUTA ÇĠFTLĠKLERĠNĠN COĞRAFĠ 

AÇIDAN ĠNCELENMESĠ 

Gürcü Aygün- Cengiz Akbulak 

122.  145 

THE EFFECT OF FOOD AND BEVERAGE 

REFRESHMENTS ON AIRLINE PASSENGER 

SATISFACTION 

YĠYECEK ĠÇECEK ĠKRAMLARININ HAVA YOLU YOLCU 

MEMNUNĠYETĠNDEKĠ YERĠ 

Onur Görkem- Kamil Yağcı- Murat Bayram 

123.  146 

MEASURING THE ATTITUDES OF THE LOCAL 

PEOPLE ON SEAFOOD CONSUMPTION IN THE 

FRAMEWORK OF “SLOWFISH” CRITERIAS 

“SLOW FISH” KRĠTERLERĠ ÇERÇEVESĠNDE YEREL 

HALKIN DENĠZ ÜRÜNLERĠNĠN TÜKETĠMĠNE YÖNELĠK 

TUTUMLARININ ÖLÇÜLMESĠ: SEFERĠHĠSAR ÖRNEĞĠ 

Cevdet Avcıkurt- Düriye Bozok- Sami Sonat Özdemir 

124.  147 

EVALUATION OF THE THERMAL COMFORT LEVEL 

OF URBAN TOURISM DESTINATION IN ERZURUM: 

THE CASES OF TAS MAGAZALAR STREET AND 

YAKUTIYE SQUARE 

Merve YavaĢ- Doğan Dursun 

125.  148 

DIFFERENCES OF LOCAL PEOPLE TOURISM 

PERCEPTION DUE TO DEMOGRAPHIC 

CHARACTERISTICS 

YEREL HALKIN TURĠZM ALGISININ DEMOGRAFĠK 

ÖZELLĠKLERĠNE GÖRE FARKLILIKLARI 

Ġrfan Mısırlı-Mustafa Taylan Dağıstan 

126.  149 

EFFECTS OF TOURISM EXPERIENCE ON CUSTOMER 

SATISFACTION IN A CULTURAL DESTINATION: 

EVIDENCE FROM DIYARBAKIR, TURKEY 

Mahmut Üstüner- Feridun Duman 

127.  150 

A RESEARCH INTENDED FOR DETERMINATION OF 

RURAL DEVELOPMENT AND RURAL TOURISM 

PROJECTS CARRIED OUT THROUGH DEVELOPMENT 

AGENCIES 

KALKINMA AJANSLARI ARACILIĞIYLA 

GERÇEKLEġTĠRĠLEN KIRSAL KALKINMA VE KIRSAL 

TURĠZM PROJELERĠNĠN TESPĠT EDĠLMESĠNE YÖNELĠK 

BĠR ARAġTIRMA 

Neslihan Çetinkaya- Salih Yıldız- Aykut ġimĢek 

128.  151 

DIFFERENCES IN SERVICE QUALITY PERCEIVED BY 

HOTEL GUESTS IN HOSPITALITY OPERATIONS 

KONAKLAMA ĠġLETMELERĠNDE OTEL 

MĠSAFĠRLERĠNĠN ALGILADIKLARI HĠZMET 

KALĠTESĠNĠN FARKLILIKLARI 

Ġrfan Mısırlı- Mustafa Taylan Dağıstan 
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129.  152 

THE IMPACT OF TECHNOLOGICAL DEVELOPMENTS 

ON GASTRONOMIC TOURISM 

TEKNOLOJĠK GELĠġMELERĠN GASTRONOMĠ 

TURĠZMĠNE ETKĠSĠ 

Yağmur Erim Köse 

130.  153 

RELATIONSHIP BETWEEN TOURISM, ECONOMIC 

GLOBALIZATION AND EXTERNAL DEBT: 

HETEROGENEOUS PANEL ANALYSIS TECHNIQUES 

TURĠZM, EKONOMĠK KÜRESELLEġME VE DIġ 

BORÇLANMA ARASINDAKĠ ĠLĠġKĠ: HETEROJEN PANEL 

ANALĠZĠ YÖNTEMĠ 

Nuri Baltacı- Alper Veli Çam- Hikmet Akyol 

131.  155 

REFLECTIONS OF TOURISM POLICIES FROM TO 

THE CENTRAL TO THE PROVINCIAL 

MERKEZDEN TAġRAYA TURĠZM POLĠTĠKALARININ 

YANSIMALARI 

Gülçinay BaĢdoğan 

132.  156 

ALTERNATIVE TOURISM TYPES DIVERSIFICATION 

EXAMPLE (GLAMPING TOURISM): KATRANCI BAY 

CAMP AND TRAILER TOURISM 

ALTERNATĠF TURĠZM TÜRLERĠ ÇEġĠTLENDĠRME 

ÖRNEĞĠ(GLAMPĠNGTURĠZM): KATRANCI KOYU KAMP 

VE KARAVAN TURĠZMĠ 

Saliha Koday- Yusuf Kızılkan- Oğuzhan Gürgen- Günay 

Kaya 

133.  157 

BESNI GRAPE AS A GASTRONOMIC ELEMENT 

GASTRONOMĠK BĠR UNSUR OLARAK BESNĠ ÜZÜMÜ 

Adem Üzücü- Melek Yaman 

134.  160 

THE ROLE AND IMPORTANCE OF TOURISM 

RESOURCES FOR LIBYAN ECONOMY 

LĠBYA EKONOMĠSĠ ĠÇĠN TURĠZM KAYNAKLARININ 

ROLÜ VE ÖNEMĠ 

Abdalhamed Alkhaizawani- Mine Halis- Muhsin Halis 

135.  161 

IMPACTS OF REGIONAL FESTIVALS ON LOCAL 

PEOPLE: EXAMPLE OF THE ALACATI HERB 

FESTIVAL 

YÖRESEL FESTĠVALLERĠN YEREL HALK ÜZERĠNDEKĠ 

ETKĠLERĠ: ALAÇATI OT FESTĠVALĠ ÖRNEĞĠ 

Gencay Saatcı-Tarık Yalçınkaya 

136.  162 

HEALTH AND THERMAL TOURISM 

SAĞLIK VE TERMAL TURĠZM 

Nizamettin Gunbatar- Selver Karaaslan- ġükriye Ilkay 

Güner- Reyhan Orhun 

137.  163 

NEW ADDRESS AT SKI: VAN 

KAYAKTA YENĠ ADRES: VAN 

Nizamettin Gunbatar- Bahattin Bulduk- Yılmaz Koçak 

138.  164 

RISK MANAGEMENT AND SUSTAINABLE TOURISM 

DEVELOPMENT 

Muhammad Mansoor Ali- Saima Shafique- Farida Faisal 

139.  165 

THE PLACE OF EMPLOYEES IN THE WEBSITES OF 

THE HOTELS IN BLACK SEA REGION 

KARADENĠZ BÖLGESĠ’NDEKĠ OTELLERĠN ĠNTERNET 

SĠTELERĠNDE ÇALIġANLARIN YERĠ 

ÇağdaĢ ErtaĢ- Bayram Kanca 

140.  166 

EFFECTS OF ETNOCENTRISM ON TOURISTIC 

DESTINATION PREFERENCES: A STUDY ON Y 

GENERATION CONSUMERS 

TURĠSTĠK DESTĠNASYON TERCĠHĠNDE ETNOSENTRĠZM 

ETKĠSĠ: Y KUġAĞI TÜKETĠCĠLER ÜZERĠNE BĠR 

ARAġTIRMA 

Gizem Kandemir- ġehnaz Demirkol 
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141.  168 

EVALUATION OF URBAN AREA PLANTING IN 

ECOTOURISM 

KENTSEL ALAN BĠTKĠLENDĠRMELERĠNĠN EKOTURĠZM 

KAPSAMINDA DEĞERLENDĠRĠLMESĠ 

Zerrin Söğüt- Deniz Çolakkadıoğlu 

142.  169 

THE STATUS OF HISTORICAL HOUSES AND 

EDIFICES IN THE DEVELOPMENT OF TOURISM 

INDUSTRY IN ISFAHAN 

Fereydoun Allahyari- Khatabakhsh Fariba 

143.  170 

AN ASSESSMENT OF CONTRIBUTION OF SHOPPING 

CENTERS IN URBAN TOURISM 

ALIġVERĠġ MERKEZLERĠNĠN KENT TURĠZMĠ ĠÇĠNDE 

YERLERĠNE ĠLĠġKĠN BĠR DEĞERLENDĠRME 

Ahenk Karcı Demirkol- Asil Yurtsev- AyĢe Kalaycı Önaç- 

Tanay BiriĢçi 

144.  171 

THE EFFECT OF TOURISM ON URBANISATION 

SPEED; CITTASLOW AS A PROTECTION APPROACH 

FOR TOURISM CENTERS 

TURĠZMĠN KENTLEġME HIZINA ETKĠSĠ; TURĠZM 

MERKEZLERĠ ĠÇĠN BĠR KORUMA YAKLAġIMI OLARAK 

CITTASLOW 

AyĢe Kalaycı Önaç- Asil Yurtsev- Ahenk Karcı Demirkol- 

Tanay BiriĢçi 

145.  172 

ACCESSIBLE GASTRONOMY IN FOOD AND 

BEVERAGE ORGANIZATIONS 

YĠYECEK ĠÇECEK ĠġLETMELERĠNDE ERĠLĠġEBĠLĠR 

GASTRONOMĠ 

Oğuz Diker- Adnan Çetinkaya- Cenk Çetinkaya 

146.  173 

MADE AND CONSUMED FOOD AND DRINKS AT 

SPECIAL DAYS AND NIGHTS: ERZURUM CULINARY 

CULTURE 

ÖZEL GÜN VE GECELERDE YAPILAN VE TÜKETĠLEN 

YĠYECEK VE ĠÇECEKLER: ERZURUM MUTFAK 

KÜLTÜRÜ ÖRNEĞĠ 

Emre Akoğul- Zuhal Aksakallı Bayraktar 

147.  174 

EVALUATION OF POSSIBLE URBAN 

TRANSFORMATIONS IN HISTORICAL CULTURAL 

HERITAGE AREAS IN TERMS OF TOURISM CASES 

TARĠHĠ KÜLTÜREL MĠRAS ALANLARINDAKĠ OLASI 

KENTSEL DÖNÜġÜMLERĠN TURĠZM OLGUSU 

AÇISINDAN DEĞERLENDĠRĠLMESĠ 

Dicle Çelik 

148.  175 

EVALUATION OF ANTALYA-ALANYA STATE 

HIGHWAY IN TERMS OF PLANT MATERIAL AND 

PLANTING DESIGN 

ANTALYA-ALANYA DEVLET KARAYOLU’NUN BĠTKĠ 

MATERYALĠ VE BĠTKĠSEL TASARIM AÇISINDAN 

DEĞERLENDĠRĠLMESĠ 

Selma Kösa- Sibel Mansuroğlu 

149.  176 

IMPORTANCE OF NATURAL PLANT SPECIES AND 

PLANTING DESIGN IN URBAN PARKS IN TERMS OF 

URBAN TOURISM; ANTALYA ATATURK CULTURE 

PARK EXAMPLE 

KENT TURĠZMĠ AÇISINDAN KENT PARKLARINDA 

DOĞAL BĠTKĠ TÜRLERĠ VE BĠTKĠSEL TASARIMIN 

ÖNEMĠ; ANTALYA ATATÜRK KÜLTÜR PARKI ÖRNEĞĠ 

Selma Kösa- Sibel Mansuroğlu 

150.  178 

THE PHYSICAL GEOGRAPHICAL FEATURES OF THE 

BUDAKLI (BITLIS) SPA AND POTENTIAL FOR 

HEALTH TOURISM 

BUDAKLI (BĠTLĠS) KAPLICASININ FĠZĠKĠ COĞRAFYA 

ÖZELLĠKLERĠ VE SAĞLIK TURĠZMĠ BAKIMINDAN 

POTANSĠYELĠ 

Nurcan AVġĠN 
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151.  179 

REGIONAL TOURISM AND ECONOMIC 

CONTRIBUTIONS OF CORRECT ADMINISTRATIVE 

ACCOUNTING 

DOĞRU YÖNETĠLMĠġ MUHASEBE’NĠN BÖLGESEL 

TURĠZM VE EKONOMĠYE KATKILARI 

Gülnihal Toramanlı- Dilek ġahin 

152.  180 

EVALUATION OF VAN ONLINE RESTAURANT 

IMAGE: THE CASE OF TRIPADVISOR TRAVEL AND 

REVIEW WEBSITE 

VAN ÇEVRĠMĠÇĠ RESTORAN ĠMAJININ 

DEĞERLENDĠRĠLMESĠ: TRĠPADVĠSOR SEYAHAT VE 

YORUM SĠTESĠ ÖRNEĞĠ 

Ismail Ertopcu- Derman Küçükaltan 

153.  181 

THE MOTIVATION OF RURAL VISITORS: THE CASE 

OF GEVAġ 

KIRSAL TURĠZME KATILIM MOTĠVASYONLARI: GEVAġ 

ÖRNEĞĠ 

Serhat BĠNGÖL-Pembe Gül ÇAKIR 

154.  182 

EVALUATION OF ECOTOURISM POTENTIAL OF THE 

AKDAMAR MADRID (VAN) 

AKDAMAR ADASININ (VAN) EKOTURĠZM 

POTANSĠYELĠNĠN DEĞERLENDĠRĠLMESĠ 

Canan Dinç- Hilal Surat 

155.  184 

THE ROLE OF GREEN SPACES IN THE DESTINATION 

CHOICE OF URBAN TOURISTS: A COMPARATIVE 

STUDY WITH DOMESTIC AND INTERNATIONAL 

VISITORS 

KENT TURĠZMĠ DESTĠNASYON TERCĠHLERĠNDE YEġĠL 

ALANLARIN ROLÜ: YERLĠ VE YABANCI 

ZĠYARETÇĠLERLE KARġILAġTIRMALI BĠR ÇALIġMA 

Pınar Zeğerek- Veli OrtaçeĢme 

156.  186 

DETERMINING THE SIGNIFICANCE LEVEL OF WORK 

FACTORS IMPACT ON EMPLOYEE SATISFACTION 

WITH KANO MODEL AND AN IMPLEMENTATION 

ORIENTED TOWARDS HOTELS 

KANO MODEL ĠLE ÇALIġAN MEMNUNĠYETĠNE ETKĠ 

EDEN Ġġ FAKTÖRLERĠNĠN ÖNEM DÜZEYLERĠNĠN 

BELĠRLENMESĠ VE OTEL ĠġLETMELERĠNE YÖNELĠK 

BĠR UYGULAMA 

Ramazan Göral- Vural Çağlıyan 

157.  187 

THE IMPACT OF TRADITIONAL HANDCRAFTS ON 

THE RURAL TOURISM OF CYPRUS 

GELENEKSEL EL SANATLARININ KIBRIS KIRSAL 

TURĠZMĠNE ETKĠSĠ 

Mehmet ÇavuĢoğlu – Olena ÇavuĢoğlu 

158.  188 

CYPRUS CULINARY CULTURE AND VIRTUAL 

GASTRONOMY MUSEUM PROJECT 

KIBRIS MUTFAK KÜLTÜRÜ VE SANAL GASTRONOMĠ 

MÜZE PROJESĠ 

Mehmet ÇavuĢoğlu- Olena ÇavuĢoğlu 

159.  189 

A STUDY ON THE EFFECT OF CONJUNCTURAL 

EVENTS IN TURKEY ON TOURĠSM TYPES 

TÜRKĠYE’DE KONJONKTÜREL OLAYLARIN TURĠZM 

TÜRLERĠNE ETKĠLERĠ ÜZERĠNE BĠR ÇALIġMA 

Abdulkadir Uyrun-  Gökhan Yiğit- ÖkkaĢ Arı 

160.  190 

DETERMINATION OF THE SATISFACTION LEVELS 

OF LOCAL AND FOREIGN TOURISTS ON TRABZON 

AND RĠZE DESTINATIONS 

YERLĠ VE YABANCI TURĠSTLERĠN TRABZON VE RĠZE 

DESTĠNASYONLARINA ĠLĠġKĠN MEMNUNĠYET 

DÜZEYLERĠNĠN BELĠRLENMESĠ 

Atınç Olcay- Mehmet Kasap 
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161.  191 

THE EFFECTS OF THE FESTIVALS ON THE LOCAL 

PEOPLE WHERE IT LAIDS: EXAMPLE OF DALYAN 

LOVE FESTIVAL AND OVACIK AGRICULTURE AND 

SAKIZ SHEEP FESTIVITY 

FESTĠVALLERĠN DÜZENLENDĠĞĠ BÖLGENĠN YEREL 

HALKI ÜZERĠNDEKĠ ETKĠLERĠ: DALYAN AġK 

FESTĠVALĠ VE OVACIK TARIM VE SAKIZ KOYUNU 

ġENLĠĞĠ ÖRNEĞĠ 

Esin Özkan- Samet Can Curkan- Mehmet Alper Nisari 

162.  192 

THE ROLE OF DEMOGRAPHIC VARIABLES 

RELATING TO BINDING AND PROFESSIONAL 

LOYALTY: A RESEARCH ON UNIVERSITY STUDENTS 

TÜKENMĠġLĠK VE MESLEKĠ BAĞLILIK ĠLĠġKĠSĠNDE 

DEMOGRAFĠK 

DEĞĠġKENLERĠN ROLÜ: ÜNĠVERSĠTE ÖĞRENCĠLERĠ 

ÜZERĠNDE BĠR ARAġTIRMA 

Rüya Ehtiyar- Fatma Kurcan 

163.  193 

THE EFFECTS OF TOURISM ON ENVIRONMENTAL 

HEALTH 

TURĠZMĠN ÇEVRE SAĞLIĞI ÜZERĠNDEKĠ ETKĠSĠ 

Beste Nisa Orhun -  Reyhan Orhun – Selver Karaaslan  

 ġ. Ilkay Güner-  Nizamettin Günbatar 

164.  194 

URBANIZATION, ENVIRONMENTAL AND TOURISM 

POLICIES IN 2018 ELECTION DECLARATIONS 

2018 SEÇĠM BEYANNAMELERĠNDE KENTLEġME, ÇEVRE 

VE TURĠZM POLĠTĠKALARI 

Tuna Batuhan 

165.  195 

ZONING PRACTICES ON THE SEA COASTS AND 

AFFECTING TO TOURISM ACTIVITIES   

DENĠZ KIYILARINDA ĠMAR UYGULAMALARI VE 

TURĠZME ETKĠLERĠ  

A. Menaf Turan- Emel Aksoy 

166.  196 

A HISTORICAL OVERVIEW OF LOCAL FOOD OF 

KONYA  

KONYA’NIN YÖRESEL YEMEKLERĠNE TARĠHĠ BĠR 

BAKIġ 

Vedat Eken- Birsen Bulut Solak 

167.  197 

SOCIO-CULTURAL EFFECTS OF TOURISM ON LOCAL 

PEOPLE: KASTAMONU SAMPLE 

TURĠZMĠN YEREL HALK ÜZERĠNDE OLUġTURDUĞU 

SOSYO-KÜLTÜREL ETKĠLER: KASTAMONU ÖRNEĞĠ 

Muharrem Avcı- Doğan Demir 

168.  198 

AN EXAMINATION ON THE ACTIVITIES IN THE 

KASTAMONU IN THE SCOPE OF THE 2018 TURKIC 

WORLD CULTURAL CAPITAL 

2018 TÜRK DÜNYASI KÜLTÜR BAġKENTLĠĞĠ 

KAPSAMINDA KASTAMONU’DA YAPILAN 

ETKĠNLĠKLER ÜZERĠNE BĠR ĠNCELEME 

AyĢe Demir- Bengüsu Aktepe- Kutay Oktay 

169.  199 

VAN HISTORIC CHEESE BAZAAR WITHIN 

EVALUATION SUSTAINABLE TOURISM 

VAN TARĠHĠ PEYNĠRCĠLER ÇARġISININ 

SÜRDÜRÜLEBĠLĠR TURĠZM AÇISINDAN 

DEĞERLENDĠRĠLMESĠ 

YaĢar SubaĢı Direk 

170.  200 

INVESTIGATION OF ANZELE PARK’S FOR 

SUSTAINABLE TOURISM IN DĠYARBAKIR’S 

IMPORTANT CULTURAL HERITAGE AND WHICH IS 

ONE OF THE RANGE OF RECREATION 

SÜRDÜRÜLEBĠLĠR TURĠZM AÇISINDAN 

DĠYARBAKIR’IN ÖNEMLĠ KÜLTÜREL MĠRASLARINDAN 

VE REKREASYON NOKTALARINDAN BĠRĠ OLAN 

ANZELE PARKI’NIN ĠNCELENMESĠ 

YaĢar SubaĢı Direk 
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171.  201 

URGENT TRIAL PROCEDURE IN TERMS OF TOURISM 

INCENTIVE LAW 

TURĠZMĠ TEġVĠK KANUNU AÇISINDAN ĠVEDĠ 

YARGILAMA USULÜ 

YaĢar Ayyıldız 

172.  202 

SOLO WOMEN TRAVELERS IN THE CONTEXT OF 

POSTMODERN TOURISM MOVEMENT: THE CASE OF 

TURKEY 

POSTMODERN TURĠZM HAREKETLERĠ BAĞLAMINDA 

YALNIZ SEYAHAT EDEN KADIN GEZGĠNLER: TÜRKĠYE 

ÖRNEĞĠ 

Bahar Kaba – Gözde Emekli 

173.  203 

CONTRIBUTIONS OF KOSGEB SUPPORT TO VAN 

COUNTRY, WOMEN ENTREPRENEURS OF VAN 

PROVINCE AND ACTIVITIES OF WOMEN 

ENTREPRENEURS IN TOURISM 

KOSGEB DESTEKLERĠNĠN VAN ĠLĠNDEKĠ KADIN 

GĠRĠġĠMCĠLERĠN TURĠZM ALANINDAKĠ 

FAALĠYETLERĠNE KATKILARI 

Ercan Demir 

174.  204 

EFFECT OF TOURISM ON SOCIAL PREJUDICE AND 

STEREOTYPES: A SEARCH FOR DOMESTIC 

TOURISTS 

TURĠZMĠN TOPLUMSAL ÖNYARGI VE KALIP YARGILAR 

ÜZERĠNDEKĠ ETKĠSĠ: YERLĠ TURĠSTLERE YÖNELĠK BĠR 

ARAġTIRMA 

Sedat Çelik 

175.  205 

THE IMPORTANCE OF VOCATIONAL TRAINING FOR 

TOURISM IN LIFE LONG LEARNING 

HAYAT BOYU ÖĞRENMEDE TURĠZM AÇISINDAN 

MESLEKĠ EĞĠTĠMĠN ÖNEMĠ 

Seçil Eda Kartal- Murat ÇavuĢoğlu- Ferhat ÇavuĢoğlu 

176.  206 

CULTURAL HERITAGE TOURISM IN MERZIFON CITY 

MERZĠFON KENTĠ’NDE KÜLTÜREL MĠRAS TURĠZMĠ 

Muhammet Ay- Kenan Arınç 

177.  207 

THE CONTRIBUTIONS OF INTANGIBLE CULTURAL 

HERITAGE AND TOURISM INTERACTIONS TO THE 

LOCAL ECONOMY IN ZIGANA VILLAGE 

SOMUT OLMAYAN KÜLTÜREL MĠRAS VE TURĠZM 

ETKĠLEġĠMĠNĠN ZĠGANA KÖYÜNDE YEREL 

EKONOMĠYE KATKILARI 

SavaĢ Aydın- Tuna Arınç Aydın 

178.  208 

CONVERSION OF TOURISM PROPERTIES TO LAMES 

WITH A PARTICLE OF NON-COMMERCIAL 

CULTURAL HERITAGE 

SOMUT OLMAYAN KÜLTÜREL MĠRASIN BĠR PARÇASI 

OLAN LAMES’ĠN TURĠZM ÜRÜNÜNE 

DÖNÜġTÜRÜLMESĠ 

SavaĢ Aydın 

179.  209 

A RESEARCH ON REQUIREMENTS FOR PERPETING 

AND MORE PAYMENT BY CONSUMERS OF 

GEOGRAPHICAL MARKETED PRODUCTS: ERZURUM 

KÜFLÜ KÜFLÜ CĠVĠL (GÖYERMĠġ) CHEESE 

COĞRAFĠ ĠġARETLĠ ÜRÜNLERĠN TÜKETĠCĠLER 

TARAFINDAN ALGISI VE DAHA FAZLA ÖDEME YAPMA 

ĠSTEKLERĠ ÜZERĠNE BĠR ARAġTIRMA: ERZURUM 

KÜFLÜ CĠVĠL (GÖYERMĠġ) PEYNĠRĠ 

Ferhat Boztoprak- Murat Kurnuç 

180.  210 

A STUDY ON GREEN KITCHEN PERSPECTIVES IN 

GASTRONOMY EDUCATION STUDENTS 

GASTRONOMĠ EĞĠTĠMĠ ALAN ÖĞRENCĠLERĠN YEġĠL 

MUTFAK ALGILARINA YÖNELĠK BĠR ĠNCELEME 

Murat KURNUÇ - Ferhat BOZTOPRAK 
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181.  211 

GEOGRAPHICAL ANALYSIS OF SUMMER HOMES 

AROUND LAKE HAZAR BASED ON CONSTRUCTION 

SITE 

HAZAR GÖLÜ ÇEVRESĠNDE YAZLIK KONUTLARIN 

KURULUġ YERLERĠ AÇISINDAN COĞRAFĠ ANALĠZĠ 

AyĢe Çağlıyan- Gülsen Ayhan 

182.  212 

DETERMINING THE PLACEMENT LEVELS OF LOCAL 

MEALS IN MENUS OF CATERING SERVICES: 

BOZCAADA SAMPLE 

YÖRESEL YEMEKLERĠN YĠYECEK-ĠÇECEK 

ĠġLETMELERĠNĠN MENÜLERĠNDE YER ALMA 

DÜZEYLERĠNĠN BELĠRLENMESĠ: BOZCAADA ÖRNEĞĠ 

Gencay Saatcı- Nahide Övgü Demiral 

183.  214 

RURAL SPACE PERCEPTION AND RURAL SPACE 

CONSUMPTION IN RECREATION CONCEPTION: THE 

GÜNDÜZBEY (MALATYA) CASE 

REAKRASYON ANLAYIġINDA KIRSAL MEKÂN ALGISI 

VE KIRSAL MEKÂN TÜKETĠMĠ: GÜNDÜZBEY 

(MALATYA) ÖRNEĞĠ 

Esen DurmuĢ- AyĢe Çağlıyan 

184.  215 

INCENTIVES OF TOURISM INVESTMENTS FOR 

CULTURE AND TOURISM CONSERVATION AND 

DEVELOPMENT REGIONS 

KÜLTÜR VE TURĠZM KORUMA VE GELĠġĠM 

BÖLGELERĠNE YÖNELĠK TURĠZM YATIRIMLARININ 

TEġVĠKĠ 

Yunus Demirli 

185.  216 

AN ASSESSMENT ON THE AHLAT BATON 

CRAFTSMANSHIP FOR CULTURAL HERITAGE 

TOURISM PURPOSES 

AHLAT BASTONU USTACILIĞININ KÜLTÜREL MĠRAS 

TURĠZMĠ BAĞLAMINDA DEĞERLENDĠRĠLMESĠ 

Hacer Arslan Kalay- Deniz Bildirici 

186.  217 

LOOKING AT RELIGIOUS TOURISM IN TURKEY 

FROM A SOCIOLOGICAL PERSPECTIVE: 

LITERATURE REVIEW 

TÜRKĠYE’DE ĠNANÇ TURĠZMĠNE SOSYOLOJĠDEN 

BAKMAK: LĠTERATÜR DEĞERLENDĠRMESĠ 

Tülay Kapan 

187.  218 

TOURISM-ORIENTED THOUGHT IN THE PROCESS OF 

URBAN BRANDING: ÜSKÜDAR AS AN EXAMPLE 

ġEHĠRSEL MARKALAġMA SÜRECĠNDE TURĠZM ODAKLI 

DÜġÜNME: ÜSKÜDAR ÖRNEĞĠ 

Kaan Kapan 

188.  219 

IMPORTANCE OF ESTABLISHMENT OF 

ALTERNATIVE ROUTES FOR USE OF TOURISM 

SOURCES IN JORDAN 

ÜRDÜN’DE TURĠZM KAYNAKLARININ 

DEĞERLENDĠRĠLMESĠNDE ALTERNATĠF 

GÜZERGAHLARIN (ROTALARIN) OLUġTURULMASININ 

ÖNEMĠ 

Kaan Kapan 

189.  220 

A SOCIOLOGICAL STUDY ON OPERATIONS OF 

MEDICAL TOURISM IN TURKEY 

TÜRKĠYE’DE SAĞLIK TURĠZMĠ ÇALIġMALARI ÜZERĠNE 

SOSYOLOJĠK BĠR ĠNCELEME 

Tülay Kapan 

190.  221 

CHANGING MANAGERIAL PROFILES BETWEEN 

GENERATIONS IN FAMILY BUSINESSES: A CASE 

STUDY IN VAN 

AĠLE ĠġLETMELERĠNDE NESĠLLER ARASI YÖNETĠCĠ 

PROFĠLLERĠNDEKĠ DEĞĠġĠM: DOĞU BÖLGESĠNDE BĠR 

UYGULAMA 

Yasemin Karatekin Alkoç 
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191.  222 

HISTORICAL BUILDINGS IN IRAN AND 

DEVELOPMENT OF TOURISM INDUSTRY 

 Naser TAHERĠ 

192.  223 

YOGA AS A TOOL FOR SEEKING SPIRITUALITY IN 

TOURISM 

TURĠZMDE MANEVĠYAT ARAYIġI ARACI OLARAK 

YOGA 

Gizem Kandemir- Yağmur Özmen- Orhan Akova 

193.  224 

TWO WHEEL AND TOURISM: AN OVERVIEW TO THE 

BICYCLE FESTIVALS IN OUR COUNTRY 

ĠKĠ TEKER VE TURĠZM: ÜLKEMĠZDE BĠSĠKLET 

FESTĠVALLERĠNE BĠR BAKIġ 

Mustafa Artar- Faruk Özfıçıcı- Yeliz BölükbaĢı- Ömer Can 

Atakul 

194.  225 

INVESTIGATION OF CITY TOURISM POTENTIAL OF 

THE CITY OF VAN 

VAN ĠLĠNĠN ġEHĠR TURĠZMĠ POTANSĠYELĠNĠN 

ARAġTIRILMASI 

AyĢegül KeleĢ Eriçok 

195.  226 

INVESTIGATION OF THE EFFECT OF THE LAW 

NUMBERED 6360 ON TOURISM ACTIVITIES IN THE 

RURAL AREA OF VAN PROVINCE 

6360 SAYILI KANUNUN VAN ĠLĠ KIRSAL ALANINDAKĠ 

TURĠZM FAALĠYETLERĠNE ETKĠSĠNĠN ĠNCELENMESĠ 

Sedat Benek- Necmettin ElmastaĢ- Yavuz Kalkan  

196.  227 

TARGETS FOR SUSTAINABLE TOURISM OF UNITED 

NATIONS WORLD TOURISM ORGANIZATION 

BĠRLEġMĠġ MĠLLETLER DÜNYA TURĠZM ÖRGÜTÜ’NÜN 

SÜRDÜRÜLEBĠLĠR TURĠZM ĠÇĠN HEDEFLERĠ 

Cihan Kaymaz 

197.  228 

TRA2 REGION SUSTAINABLE TOURISM STRATEGIES 

IN SERHAT DEVELOPMENT DOCUMENTS 

SERHAT KALKINMA AJANSI BELGELERĠNDE TRA2 

BÖLGESĠ SÜRDÜRÜLEBĠLĠR TURĠZM STRATEJĠLERĠ 

Cihan Kaymaz 

198.  230 

SUSTAINABLE TOURISM DEVELOPMENT AND NEW 

OPPORTUNITIES FOR RURAL WOMEN IN TURKEY 

Gül GÜNEġ 

199.  231 

EVALUATION BY CULTURAL HERITAGE 

INNOVATIVE TOURISM: PAYMENT-BIRGY EXAMPLE  

KÜLTÜREL MĠRASIN YARATICI TURĠZM ARACILIĞI ĠLE 

DEĞERLENDĠRĠLMESĠ: ÖDEMĠġ-BĠRGĠ ÖRNEĞĠ  

Seval DurmuĢ- Gözde Emekli 

200.  232 

LOCATION SPECIFIC DYNAMICS OF TOURISM 

ENTREPRENEURSHIP: THE CASE OF TÜRKBÜKÜ-

BODRUM/TURKEY 

TURĠZM GĠRĠġĠMCĠLĠĞĠNĠN YERE ÖZGÜ DĠNAMĠKLERĠ: 

TÜRKBÜKÜ (BODRUM) ÖRNEĞĠ 

Kübra Cihangir Çamur 

201.  233 

RECREATION POTENTIAL OF RECREATION AREAS 

IN SIVAS CITY  

SĠVAS ġEHRĠNDEKĠ MESĠRE ALANLARININ 

REKREASYON POTANSĠYELĠ 

Mehmet Zaman – Salih Birinci – Aykut Camcı 

202.  235 

DEVELOPMENT ALTERNATIVES FOR THE PURPOSE 

OF TOURISM IN TURKEY EVALUATION OF 

GOVERNMENT INCENTIVES 

TÜRKĠYE’DE ALTERNATĠF TURĠZMĠN GELĠġMESĠ 

AÇISINDAN DEVLET TEġVĠKLERĠNĠN 

DEĞERLENDĠRĠLMESĠ 

Hafize Meder Çakır 
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203.  236 

EVALUATION OF STREET FOODS ACCORDING TO 

GASTRONOMY TOURISM: AKCAKOCA CASE 

GASTRONOMĠ TURĠZMĠ KAPSAMINDA SOKAK 

LEZZETLERĠNĠN DEĞERLENDĠRĠLMESĠ: AKÇAKOCA 

ÖRNEĞĠ 

Züleyhan Baran – Sezer Yaman 

204.  237 

TOURISM USED MOBILE APPLICATIONS AND 

CUSTOMER EXPERIENCE INTERACTION 

TURĠZMDE KULLANILAN MOBĠL UYGULAMALAR VE 

MÜġTERĠ DENEYĠM ETKĠLEġĠMĠ 

Yeliz Ünsal – Tülay Güzel 

205.  238 

DETERMINANTS OF TOURISM REVENUES IN 

TURKEY-EU COUNTRIES 

TÜRKĠYE-AB ÜLKELERĠNDE TURĠZM GELĠRLERĠNĠN 

BELĠRLEYĠCĠLERĠ 

Sibel Selim – Çiğdem Demir 

206.  241 

ARCHAEOLOGICAL SITES AND VISITOR 

EXPECTATION: AN OBSERVATION FROM ANTALYA 

ARKEOLOJĠK ALANLAR VE ZĠYARETÇĠ BEKLENTĠLERĠ: 

ANTALYA’DAN GÖZLEMLER 

Aydın Uçar – Hilal Tuğba Örmecioğlu 

207.  242 

TOURISM, IMAGE AND ARCHITECTURE 

TURĠZM, ĠMAJ ÜRETĠMĠ VE MĠMARLIK 

Hilal Tuğba Örmecioğlu – Aydın Uçar   

208.  244 

LONGED FOR LIVING AREAS OF THE FAST WORLD 

CITTASLOW: TURKEY – SPAIN COMPARISON 

HIZLI DÜNYANIN ÖZLENEN YAġAM ALANLARI SAKĠN 

ġEHĠRLER: TÜRKĠYE – ĠSPANYA KARġILAġTIRMASI 

Nur Undey Kalpaklıoğlu – Egemen GüneĢ Tükenmez – AyĢin 

Deniz Pamuk 

209.  245 

IMPACT OF HALAL TOURISM ON CULTURE OF 

SUSTAINABLE TOURISM 

M.Naeem Mohsin- Humayun Abbas 

 

210.  246 

PERSONALITY: THE IMPORTANT FACTOR IN 

SELECT OF PERSONS FOR JOBS IN TOURISM 

Sohrab Abdi Zarrin- Abbas Panahandeh 

211.  247 

ENTREPRENEURSHIP: THE WAY OF DEVELOPMENT 

IN TOURISM 

Abbas Panahandeh- Sohrab Abdi Zarrin 

212.  248 

SUSTAINABLE TOURISM INDICATORS FOR TOURISM 

POLICY DEVELOPMENT 

TURĠZM POLĠTĠKALARININ GELĠġĠMĠ ĠÇĠN 

SÜRDÜRÜLEBĠLĠR TURĠZM GÖSTERGELERĠ 

Aysu Uğurlar- Ayça Çelikbilek 

213.  249 

A STUDY TO DETERMĠNE THE SUITABILITY OF 

ACOMMODATION BUSINESSES FOR DISABLED 

TOURIST VISITATION: THE CASE OF VAN 

KONAKLAMA ĠġLETMELERĠNĠN ENGELLĠ BĠREYLER 

ĠÇĠN UYGUNLUĞUNU BELĠRLEMEYE YÖNELĠK BĠR 

ARAġTIRMA: VAN ÖRNEĞĠ 

Hamit IĢık – Sağbetullah Meriç 

214.  250 

DECISION MAKERS’ ACCOUNTS ON CITY (NON) 

BRANDING: A CASE STUDY OF VAN CITY 

KENTLERĠN MARKALAġ(AMA)MASINDA KARAR 

VERĠCĠLERĠN BAKIġI:  VAN KENTĠ ÖZELĠNDE  

Emre Karaduman – Emine Cihangir – Mehmet ġeremet 

215.  251 

SCUBA DIVING TOURISM IN VAN LAKE: CURRENT 

STATUS, PROBLEMS AND RECOMMENDATIONS FOR 

THE FUTURE DEVELOPMENT 

VAN GÖLÜ DALIġ TURĠZMĠNDE MEVCUT DURUM, 

SORUNLAR VE GELĠġTĠRĠLMESĠNE YÖNELĠK ÖNERĠLER 

Muhammed Ġkbal Avcı – Emine Cihangir 
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216.  252 

INNOVATIONS COMING TOGETHER WITH 

NORTHEAST ANATOLIA INNOVATION BASED 

TOURISM STRATEGY AND ACTION PLAN TO TRA1 

NUTS II REGION  

KUZEYDOĞU ANADOLU BÖLGESĠ ĠNOVASYONA 

DAYALI TURĠZM STRATEJĠSĠ VE EYLEM PLANININ 

TRA1 BÖLGESĠNE GETĠRDĠĞĠ YENĠLĠKLER 

Emine Bilgen Eymirli – Süleyman Toy – Müzeyyen Ġnci 

217.  253 

THE CONCEPT OF “CITY EXPLORING ROUTES” A 

PROPOSAL TO INCREASE AND EXPAND TOURISM 

REVENUES TO THE BASE OF THE SOCIETY IN TRA1 

REGION ĠNNOVATION BASED TOURISM STRATEGY  

TURIZM GELIRLERINI ARTTIRMA KONUSUNDA TRA1 

BÖLGESI ĠNOVASYONA DAYALI TURIZM STRATEJISI 

KAPSAMINDA BIR ÖNERI; ġEHIR KEġIF ROTALARI 

Süleyman Toy – Emine Bilgen Eymirli – Müzeyyen Ġnci 

218.  254 

HEALTH AND MEDICAL TOURISM IN TRA1 NUTS II 

REGION AND ACHIEVEMENTS OF NORTHEAST 

ANATOLIA DEVELOPMENT AGENCY TO DEVELOP 

THIS TOURISM TYPE IN THE REGION  

TRA1 BÖLGESINDE SAĞLIK TURIZMI VE KUZEYDOĞU 

ANADOLU KALKINMA AJANSININ BÖLGEDE SAĞLIK 

TURIZMININ GELIġTIRILMESINE DÖNÜK YAPTIĞI 

ÇALIġMALAR 

Emine Bilgen Eymirli – Müzeyyen Ġnci – Süleyman Toy 

219.  255 

RESULTS OF THE QUESTIONNAIRE APPLIED TO 

TARGET REGIONS OF TRA1 REGION ON THE 

HEALTH AND SPORT TOURISM (FAM TRIP SURVEY) 

TRA1 BÖLGESININ SAĞLIK VE SPOR TURIZMI 

KONUSUNDA HEDEF BÖLGESINE YÖNELIK 

UYGULANAN ANKET SONUÇLARI (FAM TRIP GEZISI 

ANKETI) 

Müzeyyen Ġnci – Emine Bilgen Eymirli 

220.  256 

EFFECTS OF BIOCLIMATIC COMFORT VALUES ON 

THE TEMPORAL AND SPATIAL DISTRIBUTION OF 

TOURISM ACTIVITIES IN EAST ANATOLIA REGION  

BIYOKLIMATIK KONFOR DEĞERLERININ TURIZM 

AKTIVITELERININ ZAMANSAL VE MEKANSAL 

DAĞILIMINA ETKISI; DOĞU ANADOLU BÖLGESI 

ÖRNEĞI  

Süleyman Toy 

221.  257 

SOME EVALUATIONS FOR THE FUTURE OF THE 

TOURISM SECTOR IN TURKEY ACCORDING TO 

CLIMATE CHANGE SCENARIOS 

ĠKLIM DEĞIġIKLIĞI SENARYOLARINA GÖRE 

TÜRKIYE’DE TURIZM SEKTÖRÜNÜN GELECEĞINE 

DAIR BAZI DEĞERLENDIRILMELER  

Süleyman Toy 

222.  258 

A RESEARCH ON MEASURĠNG THE HOSPĠTALĠTY 

PERCEPTĠON OF TOURĠSTS VĠSĠTĠNG THE 

CAPPADOCĠA REGĠON 

KAPADOKYA BÖLGESĠNĠ ZĠYARET EDEN TURĠSTLERĠN 

MĠSAFĠRPERVERLĠK ALGISINI ÖLÇMEYE ĠLĠġKĠN BĠR 

ARAġTIRMA 

Fazıl Kaya – Ġsmail Kızılırmak – Gürel Çetin  

223.  259 

ACCOUNTING FOR GOVERNMENT INCENTIVES IN 

TOURISM COMPANIES ACCORDING TO 

INTERNATIONAL ACCOUNTING STANDARDS 

TURĠZM ĠġLETMELERĠNDE ULUSLARARASI MUHASEBE 

STANDARTLARI KAPSAMINDA TEġVĠKLERĠN 

MUHASEBELEġTĠRĠLMESĠ 

Hafize Meder Çakır 
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224.  260 

DETERMĠNATĠON OF ĠNTERNAL AND EXTERNAL 

FACTORS AFFECTĠNG ĠNVESTMENT DECĠSĠONS OF 

TOURĠSM SECTOR ENTREPRENEURS 

TURĠZM SEKTÖRÜ GĠRĠġĠMCĠLERĠNĠN YATIRIM 

KARARLARINI ETKĠLEYEN ĠÇ VE DIġ ETKENLERĠN 

BELĠRLENMESĠ  

Gözdegül BaĢer – Evla Mutlu  

225.  261 

EVALUATION OF ECONOMIC TOURISM POTENTIAL 

OF IGDIR CITY 

IĞDIR ĠLĠ’NĠN EKO TURĠZM POTANSĠYELĠNĠN 

DEĞERLENDĠRĠLMESĠ 

GülĢen Bayat  

226.  262 

TEACHERS' PERCEPTION OF TOURISM: EXAMPLE 

OF IĞDIR PROVINCE 

TURĠZMĠN ÖĞRETMENLER TARAFINDAN 

ALGILANMASI: IĞDIR’DA ÇALIġAN ÖĞRETMENLER 

ÜZERĠNE BĠR ARAġTIRMA 

GülĢen Bayat  

227.  263 

ESTĠMATĠON OF HOTEL ROOM PRĠCES ĠN ANTALYA 

BY HEDONĠK PRĠCE MODEL 

ANTALYA’DA OTEL ODA FĠYATLARININ HEDONĠK 

FĠYAT MODELĠYLE TAHMĠNĠ 

Hatice Üstündağ - Sayım IĢık 

228.  264 

UNESCO WORLD HERĠTAGE AREAS AND 

SUSTAĠNABLE TOURĠSM: BURSA CUMALIKIZIK 

VĠLLAGE 

UNESCO DÜNYA MIRAS ALANLARI VE 

SÜRDÜRÜLEBILIR TURIZM: BURSA CUMALIKIZIK 

KÖYÜ 

Nezihat KöĢklük Kaya 

229.  265 

INTERRELATIONSHIP AMONG TOURSIM SECTOR; 

ENERGY AND GROWTH in TURKEY 

TÜRKĠYE'DE TURĠZM SEKTÖRÜ, ENERJĠ VE BÜYÜME 

ĠLĠġKĠSĠ 

Gülden Bölük  - A.Emre Çağlar 

230.  266 

SMART AND NATURAL TOURĠSM 

AKILLI VE DOĞAL TURĠZM 

M. Fatih Alaeddinoğlu – Faruk Alaeddinoğlu 

231.  267 

DEEPLEARNĠNG ĠN TOURĠSM 

TURĠZMDE DERĠN ÖĞRENME 

Faruk Alaeddinoğlu – M. Fatih Alaeddinoğlu 

232.  268 

DESTINATION BRAND PERSONALITY OF TURKEY AS 

A TRAVEL DESTINATION 

Ali Selcuk Can - Faruk Alaeddinoğlu 

233.  269 

INTELLECTUAL CAPITAL AND ITS IMPORTANCE 

FOR TOURISM BUSINESSES 

ENTELEKTÜEL SERMAYE VE TURIZM ĠġLETMELERI 

AÇISINDAN ÖNEMI 

Faruk Kalay – Hacer Arslan Kalay – Abdullah Oğrak 

234.  270 

EVALUATION OF MOTIVATION THEORIES IN TERMS 

OF TOURISM BUSINESSES 

MOTIVASYON TEORILERININ TURIZM ĠġLETMELERI 

AÇISINDAN DEĞERLENDIRILMESI 

Faruk Kalay – Hacer Arslan Kalay – Abdullah Oğrak 

235.  
271 

 

THE STRATEGIES OF LAKE VAN TOURISM IN VAN : 

AN ANALYSĠS FOR VAN 

VAN'DA "VANGÖLÜ TURĠZMĠ STRATEJĠLERĠ" VAN ĠÇĠN 

BĠR ANALĠZ 

Burcu Turan Torun - Veysel Dağdemir 
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236.  272 

THE ROLE OF ENVIRONMENTAL UNCERTAINTY ON 

ETHICAL LEADERSHIP : A PRACTICE ON THE 

MANAGEMENT OF TOURISM IN VAN 

ÇEVRESEL BELĠRSĠZLĠĞĠN ETĠK LĠDERLĠK ÜZETĠNDEKĠ 

ROLÜ: VAN OTEL YÖNETĠCĠLERĠ ÜZERĠNE BĠR 

UYGULAMA 

Burcu Turan Torun 

237.  273 

THE EFFECT OF THE EMOTIONAL INTELLIGENCE 

ON JOB STRESS: A PRACTICE ON THE MANAGERS 

OF HOTELS IN VAN 

DUYGUSAL ZEKANIN Ġġ STRESĠ ÜZERĠNDEKĠ ETKĠSĠ 

"VAN OTEL YÖNETĠCĠLERĠ ÜZERĠNDE BĠR 

UYGULAMA" 

Burcu Turan Torun - Ömer Efe Günsan 

 


